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®0bservations are not always undertaken with a clear sense of
what data may be relevant._ | @On a long and rough sea voyage in

1882, many of the ship's passengers | afflicted / were afflicted | with

seasickness. ®One who was not was the American philosopher and
psychologist, William James. @James had the great good fortune
to notice that 15 of the passengers, all of whom were deaf and
mute, were completely unaffected. [ @James speculated that
seasickness must be due to some temporary disturbance of the

inner ear, a problem [ which / to which | the deaf mutes were not

sensitive at all. ®@later experimentation, some carried out by James,

confirmed this suspicion. @This crucial clue about the causes of

seasickness came thanks to James' ability to see the importance of

something interesting that others had [ overlooked / been overlooked |
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@®Believing in what you desire to be true and then seeking
evidence to justify it doesn't seem to be the best approach to
everyday decisions. @r ], if you're at the races, it is rational
to bet on the horse you believe is fastest, but it doesn't make
sense to believe a horse is fastest because you bet on it @
Similarly, it makes sense to choose a job you believe is appealing,
but it's irrational to believe a job is appealing because you've

accepted the offer. @ 1, even though in each case the

latter approach doesn't make rational sense, it is the irrational

®And the mind
generally seems to opt for happiness. ®In both these instances,

choice that would probably make you happier.

the research indicates, it is the latter choice that people are likely
@The thought
consistently tends to point from belief to evidence, not vice versa.

to make. "causal arrow" in human processes
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@Flattery involves excessive compliments or praise designed to make

T

someone feel good about him- or herself. @Flattery does not have
to be insincere. ®In fact, effective flattery should be targeted at

important attributes where people feel certain / uncertain about

their abilities or performance. @i 1, if a friend expresses

anxiety about his performance on an important and recently

delivered speech, an earnest comment such as, "I appreciate that

you spoke slowly and clearly," is likely to gain @ favor / hostility

for the ingratiator. @r 1, when a salesperson flatters a

potential customer uncertain
attribute, respond favorably. @For

example, a consumer may have reservations about his weight

regarding an important but

the customer is likely to

and expresses concerns / relief while trying on business suits. @

A clever salesperson may flatter the customer by remarking that he
is "in better shape than most men his age.”
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© [ Despite / Although | recent findings which link the

overconsumption of animal fats and cholesterol to degenerative
diseases in rich societies, animal foods are more critical for sound
nutrition than plant foods. ®1 don't mean to say that animal foods
are so good to eat that we can dispense with plant foods
altogether. @We are best off when we consume both kinds. @
Rather, my argument is that while plant foods can sustain

life, | access / accessible | to animal foods bestows health

and well-being above and beyond mere survival. eIn
agricultural societies animal foods are especially good to eat
nutritionally speaking, but they are also especially hard to produce.
®Animal foods get their symbolic power from this combination

of utility and scarcity. @ do not think that it is an arbitrary

cultural fact therefore that all over the world people honor and
desire animal food more than plant foods and willing to
lavish a disproportionate share of their energy and wealth on

producing them.
*degenerative E|S§49| *bestow £ O{SICt *lavish OFZ Q0| AtE3ICH
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@Consumers' satisfaction evaluations tend to be tied to specific
consumption situations - we may be satisfied (or not) with the
offering as we are using it at the current time. ®Even if we are
satisfied now, however, we may not be satisfied the next time we
use it. ®Thus, satisfaction differs from an attitude, which is relatively
enduring and less dependent / independent on the specific situation.

O\I

b 6]
]

iR

(4]} AL research show that feelings tend to have more
influence on satisfaction judgments early on, but this influence

decreases over time. @®Conversely thoughts have more / less

influence on satisfaction judgments as time goes on. ®@Note that
a post-decision evaluation can differ from a pre-decision
evaluation in that after using the product, a consumer
may judge different / similar attributes than he or she

is before. @i A 1, after trying frozen microwave pizza, you
might decide that you like the taste less than you thought you

would.
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