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The need to assimilate values and lifestyle of hist culture
has become a growing conflict. Multiculturalistsggast that
there should be a model of partial assimilationwihich
immigrants retain some of their customs, beliefsgd d&anguage.
There is pressure to conform rather than to maintaeir cultural
identities, however, and these conflicts are gyeddtermined by
the community to which one migrates. These expeegrare not
new; many Europeans experienced exclusion and fyodering
the first two waves of immigration in the 19th a@@th centuries.
Eventually, these immigrants transformed this countith
significant changes that included enlightenment andeptance of
diversity. People of color, however, continue touggle for
acceptance. Once again, the challenge is to remoghat other
cultures think and act differently and that theweéahe right to do
so. Perhaps, in the not too distant future, imnmtgrawill no
longer be strangers among us.
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The need to assimilate values and lifestyle of ket culture
has become a growing conflict. Multiculturalistsggast that
there should be a model of partial assimilationwiich
immigrants retain some of their customs, beliefsg d&anguage.
There is pressure to conform rather than to maintaeir cultural
identities, howevey and these conflicts are greatly determined by
the community to which one migrates. These expeegrare not
new; many Europeans experienced exclusion and podering
the first two waves of immigration in the 19th a@@th centuries.
Eventually these immigrants transformed this country with
significant changes that included enlightenment andeptance of
diversity. People of colorhowever continue to struggle for
acceptanceOnce againthe challenge is to recognize that other
cultures think and act differently and that theweéahe right to dg
so. Perhaps, in the not too distant future, immigrantt no
longer be strangers among us.
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The primary purpose of commercial music radio boaating
is to deliver an audience to a group of advertiserd sponsors.
To achieve commercial success, that audience meisasblarge
as possible. More than any other characteristiosh(sas
demographic or psychographic profile, purchasingvgro level
of interest, degree of satisfaction, quality ofeation or
emotional state), the quantity of an audience agdesl as a
mass is the most significant metric for broadcaswgeking to
make music radio for profitable ends. As a resbihadcasters
attempt to maximise their audience size by playingsic that is
popular, or— at the very least- music that can be relied upon
not to cause audiences to switch off their radioclbange the
station. Audience retention is a key value (if lo¢ key value)
for many music programmers and for radio statiomagament.
In consequence, a high degree of risk aversionuéetly marks
out the ‘successful’ radio_music. programmer. P#igliare
restricted, and often very smaii.

(D features of music playlists appealing to intern@loaudiences

@ influence of advertisers on radio audiences’muspaferences

@ difficulties of increasing audience size in radiasitc programmes
@ necessity of satisfying listeners’diverse needghia radiobusiness

(® outcome of music radio businesses’attempts to catfeage audiences
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The primary purpose of commercial music radio beoaating
is to deliver an audience to a group of advertisserd sponsors.
To achieve commercial success, that audience meisasblarge
as possible. More than any other characteristiosh(sas
demographic or psychographic profile, purchasingvero level
of interest, degree of satisfaction, quality ofeation or
emotional state), the quantity of an audience aggesl as a
mass is the most significant metric for broadcasweking to
make music radio for profitable end&s a result broadcasters
attempt to maximise their audience size by playmgsic that is
popular, or— at the very least- music that can be relied upon
not to cause audiences to switch off their radioclbange the
station. Audience retention is a key value (if lo¢ key value)
for many music programmers and for radio statiomagament.
In consequengea high degree of risk aversion frequently marks
out the ‘successful’ radio music programmePiaylists are
restricted, and often very small.
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@ features of music playlists appealing to internaloaudiences
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@ influence of advertisers on radio audiences’muspaferences
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@ difficulties of increasing audience size in radiasitc programmes
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Before the web, newspaper archives were largelyntiusty
domain of professional researchers and journalismdests.
Journalismwas, by definition, current. Thegenerteasibility
of archives has greatly extended the shelf lifejanfrnalism,
with older stories now regularly cited to providentext for
more current ones. With regard to how meaning islanaf
complex issues encountered in the news, this depadan be
understood as a readiness by online news consuimeesgage
with the underlying issues and contexts ofthe néwed was not
apparent in, or even possible for, print consum@nse of the
emergent qualities of online news, determined int pg the
depth of readily accessible online archives, setnbe the
possibility of understanding news stories as thenifest
outcomes of larger economic, social and culturaués rather
than short-lived and unconnected media spectacles.

(D Web-based Journalism:Lasting Longer and Contextualider

@ With the Latest Content, Online News Beats Dailywisgapers!
@ How Online Media Journalists Reveal Hidden Stomshind News
@ Let's Begin a Journey to the Past with Printed N@pers!

® Present and Future of Journalism in the Web World
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Before the web, newspaper archives were largelynilisty
domain of professional researchers and journalitmests.
Journalismwas, by definition, current. The generetessibility
of archives has greatly extended the shelf lifejanfrnalism,
with older stories now regularly cited to provide comtér
more current onesWith regard to how meaning is made of
complex issues encountered in the news, this depadan be
understood as a readiness by online news consutmezsigage
with the underlying issues and contexts of the névet¢ was not
apparent in, or even possible for, print consum@se of the
emergent qualities of online news, determined int py the
depth of readily accessible online archives, setnbe the
possibility of understanding news stories the manifest
outcomes of larger economic, social and culturauies rather

than short-lived and unconnected media spectacles.
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2 With the Latest Content, Online News Beats Daily Newspapers!
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@ How Online Media Journalists Reveal Hidden Stories Behind News
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@ Let's Begin a Journey to the Past with Printed Newspapers!
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When it comes to the Internet, it just pays to béttke
paranoid (but not a lot). Given the level of anorynwith all
that resides on the Internet, it's sensible to tgoesthe validity
of any data that you may receive. Typically it's aar natural
instinct when we meet someone coming down a sidewal
place yourself in some manner of protective pasjtiespecially
when they introduce themselves as having known youch to
your surprise. By design, we set up challenges Inchv the
individual must validate how they know us by prdsen
scenarios, names or acquaintances, or evidence hiogh vio
validate (that is, photographs). Once we have vedethat
information and it has gone through a cognitiveidalon, we
accept that person as more trustworthy. All thippgems in a
matter of minutes but is a natural defense mecharigat we
perform in the real world. However, in the virtuabrld, we
have a tendency to be less defensive, as therea@ppe be no
physical threat to our well-being.

« paranoidy! {4 2 ** anonymity:
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When it comes to the Internet, it just pays to béttke
paranoid (but not a lot). Given the level of anorynwith all
that resideson the Internetit's sensible to question the validity
of any data that you may receiv@ypically it's to our natural
instinct when we meet someone coming down a sidewal
place yourself in some manner pfotective position especially
when they introduce themselves as having known youch to
your surprise. By design, we set up challenges Imchv the
individual must validate how they know us by prdsen
scenarios, names or acquaintances, or evidence hiogh vio
validate (that is, photographs). Once we have vedethat
information and it has gone through a cognitiveidadlon, we
accept that person as more trustworthy. All thippgems in a
matter of minutes but is a natural defense mechartigat we
perform in the real world. However, in the virtuabrld, we
have a tendency to bless defensive, as there appears to be no
physical threat to our well-being.
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There are pressurasithin the museum that cause it to
emphasise what happens in the galleries over theit@s that
take place in its unseen zones. In an era when umssare
forced to increase their earnings, they often focbsir
energies on modernising their galleries or mounti@gporary
exhibitions to bring more and more audiences thinoubge
door. In other words, as museums struggle to serviv a
competitive economy, their budgets often priorittb@se parts
of themselves that are consumable: infotainmenthe galleries,
goods and services in the cafes and the shops.ufihig
unglamorous storerooms, if they are ever discusassl,at best
presented as service areas that process objecthdoexhibition
halls. And at worst, as museums pour more and meseurces
into their publicly visible faces, the spaces obrage may
even suffer, their modernisation being kept on hotdbeing
given less and less space to house the expandiligctmms
and serve their complex conservation needs.

(@ importance of prioritising museums’ exhibition spaces
@ benefits of diverse activities in museums for audiences

@ necessity of expanding storerooms for displaying objects
@ consequences of profit-oriented management of museums
(® ways to increase museums’ commitment to the public good
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There are pressurasithin the museum that cause it to
forced to increase their earninghey often focus their
exhibitions to bring more and more audiences thinouge

door. In other words, as museums struggle to serviv a

goods and services in the cafes and the shops.ufilig

into their publicly visible faces, the spaces obrage may
even suffer, their modernisation being kept on hotdbeing

and serve their complex conservation needs.

emphasise what happens in the galleries over theit@s that
take place in its unseen zones. In an era wheseums are

energies on modernising their galleries or mounti@gporary
competitive economy, their budgets often priorittb@se parts
of themselves that are consumable: infotainmenthe galleries,
unglamorous storerooms, if they are ever discusaesl,at best

presented as service areas that process objecthdoexhibition
halls. And at worst, as museums pour more and meseurces

given less and less space to house the expandiligctmms
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@ importance of prioritising museums’ exhibition spaces
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@ benefits of diverse activities in museums for audiences
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@ necessity of expanding storerooms for displaying objects
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(® ways to increase museums’ commitment to the public good
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Hyper-mobility — the notion that more travel at fasspeeds
covering longer distances generates greater eceneudcess—
seems to be a distinguishing feature of urban are&ere
more than half of the world’s population currentigside. By
2005, approximately 7.5 billion trips were made reaay in
cities worldwide. In 2050, there may be three tarfdmes as
many passenger-kilometres travelled as in the 28480,
infrastructure and energy prices permitting. Freigiovement
could also rise more than threefold during the samagod.
Mobility flows have become a key dynamic of urbatian,
with the associated infrastructure invariably cdoshg the
backbone of urban form. Yet, despite the increasewgl of
urban mobility worldwide, access to places, ad@sitand
services has become increasingly difficult. Notyord it less
convenient— in terms of time, cost and comfex tcess
locations in cities, but the very process of movergund in
cities generates a number of negative externalitexordingly,
many of the world’s cities face an unprecedenteckssibility
crisis, and are characterized by -unsustainable iiiyolsiystems.

x freight: 3}&

@ Is Hyper-mobility Always Good for Cities?

@ Accessibility: A Guide to a Web of Urban Areas

@ A Long and Winding Road to Economic Success

@ Inevitable Regional Conflicts from Hyper-mobility

® Infrastructure: An Essential Element of Hyper-mobility
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Hyper-mobility — the notion that more travel at fasspeeds
covering longer distances generates greater eceneudcess—
seems to be a distinguishing feature of urban areaere
more than half of the world’s population currentlgside. By
2005, approximately 7.5 billion trips were made reaay in
cities worldwide. In 2050, there may be three tarfdmes as
many passenger-kilometres travelled as in the 28480,
infrastructure and energy prices permitting. Freigiovement
could also rise more than threefold during the samesgod.
Mobility flows have become a key dynamic of urbatian,
with the associated infrastructure invariably cdoshg the
backbone of urban formYet, despite the increasing level of
urban mobility worldwide, access to places, ad@sitand
services has become increasingly difficlitot only is it less
convenient— in terms of time, cost and comfex tcess
locations in cities,but the very process of moving around in
cities generates a number of negative externalidesordingly,
many of the world’s cities face an unprecedenteckssibility
crisis, and are characterized by unsustainable lityolsiystems.
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@ Accessibility: A Guide to a Web of Urban Areas
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@ A Long and Winding Road to Economic Success
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@ Inevitable Regional Conflicts from Hyper-mobility
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® Infrastructure: An Essential Element of Hyper-mobility
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Urban delivery vehicles can be adapted to bettdr the
density of urban distribution, which often involvesaller
vehicles such as vans, including bicycles. Theelaktave the
potential to become a preferred ‘last-mile’ vehictarticularly
in high-density and congested areas. In locatiorfserg bicycle
use is high, such as the Netherlands, deliverycesyare also
used to carry personal cargo (e.g. groceries). Duéheir low
acquisition and maintenance costs, cargo bicyctes/&y much
potential in developed and developing countriegealisuch as
the becak (a three-wheeled bicycle) in Indonesia. Servicesgus
electrically assisted delivery tricycles have besmmcessfully
implemented in France and are gradually being a&dbpacross
Europe for services as varied as parcel and cgtateliveries.
Using bicycles as cargo vehicles is particularlcamaged when
combined with policies that restrict motor vehi@decess to
specific areas of a city, such as downtown or cororae
districts, or with the extension of dedicated bikees.
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Urban delivery vehicles can be adapted to bettdr the
density of urban distribution, which often involvemaller
vehicles such as vans, including bicycl@fe latter have the
potential to become a preferred ‘last-mile’ vehictarticularly
in high-density and congested are#s. locations where bicycle
use is high, such as the Netherlands, deliverycdesyare also
used to carry personal cargo (e.g. groceries). uéheir low
acquisition and maintenance costs, cargo bicyctes/&y much
potential in developed and developing countriegealisuch as
the becak (a three-wheeled bicycle) in Indonesia. Servicesgus
electrically assisted delivery tricycles have besrrcessfully
implemented in France and are gradually being a&dbpcross
Europe for services as varied as parcel and cgtateliveries.
Using bicycles as cargo vehicles is particularlcamaged when
combined with policies that restrict motor vehicdecess to
specific areas of a city, such as downtown or coroiae
districts, or with the extension of dedicated bikees.
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An important advantage of disclosure, as opposedtoe
aggressive forms of regulation, is its flexibilignd respect for
the operation of free markets. Regulatory mandates blunt
swords; they tend to neglect diversity and may hsggous
unintended adverse effects. For example, energgiesfty
requirements for appliances may produce goods whak less
well or that have characteristics that consumersnadb want.

If automobile manufacturers are required to measure
publicize the safety characteristics of cars, padercar
purchasers can trade safety concerns against attrdsutes,
such as price and styling. If restaurant custonaees informed
of the calories in their meals, those who want tsel weight
can make use of the information, leaving those ahe®
unconcerned about calories unaffected. Disclosures chot
interfere with, and should even promote, the autondqand
quality) of individual decision-making.

Information provision, by contrast, respects freadmf choice.

(D steps to make public informatior accessibie to cusiomers

@ benefits of publicizing information to ensure free choices

@ strategies for companies to increase profits in a free market
@ necessities of identifying and analyzing current industry trends
© effects of diversified markets on reasonable customer choices
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An important advantage of disclosuras opposed to more
aggressive forms of regulation, is itiexibility and respect for
the operation of free marketRegulatory mandates are blunt
swords; they tend to neglect diversity and may hsggous
unintended adverse effectSor example,energy efficiency
requirements for appliances may produce goods wluak less
well or that have characteristics that consumersndb want.
Information provision,by contrast respects freedom of choice.
If automobile manufacturers are required to measuré
publicize the safety characteristics of cars, padércar
purchasers can trade safety concerns against attrédsutes,
such as price and styling. If restaurant custonages informed
of the calories in their meals, those who want tsel weight
can make use of the information, leaving those ah®
unconcerned about calories unaffected. Disclosures chot
interfere with, and should even promote, the autondqand
quality) of individual decision-making.
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(D steps to make public information accessible to customers
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@ strategies for companies to increase profits in a free market

7|9=2l o7 =2|7|7t =& 22| N2 OtL/AZE. HEYLICH

_'_

@ necessities of identifying and analyzing current industry trends
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(® effects of diversified markets on reasonable customer choices
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Different parts of the brain’s visual system geformation
on a need-to-know basis. Cells that help your hamdcles
reach out to an object need to know the size arwtitin
of the object, but they don't need to know aboulocoThey
need to know a little about shape, but not in getail. Cells
that help you recognize people’s faces need to Xteeraely
sensitive to details of shape, but they can pag Etention to
location. It is natural to assume that anyone whessan
object sees everything about-# the shape, color, location,
and movement. However, one part of your brain seeshape,
another sees color, another detects location, ather
perceives movement. Consequently, after localizexdnb
damage, it is possible to see certain aspects oblgact
and not others. Centuries ago, people found iticditf to
imagine how someone could see an object withouinge&hat
color it is. Even today, you might find it surprgi to learn
about people who see an object without seeing wihteig or
see it without seeinng whether it is moving.

@ Visual Systems Never Betray Our Trust!

2 Secret Missions of Color-Sensitive Brain Cells

@ Blind Spots: What Is Still Unknown About the Brain

@ Why Brain Cells Exemplify Nature’s Recovery Process

(® Separate and Independent: Brain Cells’ Visual Perceptions
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Different parts of the brain’s visual system geformation
on a need-to-know basis. Cells that help your handgcles
reach out to an object need to know the size arwhtitm
of the object, but they don’t need to know aboukrcoThey
need to know a little about shape, but not in getail. Cells
that help you recognize people’s faces need to Xteeraely
sensitive to details of shape, but they can pag Etention to
location. It is natural to assume that anyone whessan
object sees everything about-# the shape, color, location,
and movementHowever one part of your brain sees its shape,
another sees color, another detects location, aatdher
perceives movementConsequently after localized brain
damage, it is possible to see certain aspects oblgact
and not othersCenturies ago, people found it difficult to
imagine how someone could see an object withouingeehat
color it is. Even today, you might find it surpngi to learn
aboutpeople who see an object without seeing wheres,itor
see it without seeing whether it is moving.
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(@ Visual Systems Never Betray Our Trust!
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2 Secret Missions of Color-Sensitive Brain Cells
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@ Blind Spots: What Is Still Unknown About the Brain
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@ Why Brain Cells Exemplify Nature’s Recovery Process

LM ZE Ko 2|0 2ok O[0F7|7F OFL Az, EEFYILICE

2

Mjot

Ofol
of
2





